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AUAJTEKTUKA KOTHUTUBHOI'O U KOMMYHUKATHUBHOI'O
ACIIEKTOB B YYEFHOH TEPMUHOT PAOGUN
T. b. Hazaposa
Mockoeckuii eocyoapcmeenHulil yHugepcumem umernu M.B. Jlomonocosa,
Mockea

B crarbe paspacHseTcs  11€7€cCOO00pa3HOCTh  MOCJIEIOBAaTENBHOIO  COYETAHMS
KOTHUTHUBHOTO U KOMMYHHMKAaTHBHOTO ACIEKTOB B CTPYKTYpE Y4€OHOTO TEPMHHOJIOIMYECKOTO
Ou3Hec-clloBapsi, 4YTO COAEHCTBYET pEIIEHHIO NpoOieMbl TMOHMMaHUS W BeAET K
(OpMHPOBAHUIO HABBIKOB TPAMOTHOTO HCIOJNB30BAaHUS KIIFOUEBBIX OHM3HEC-TEPMHUHOB B
YCTHOM ¥ MMCbMEHHOM PEYH B JIEJIOBBIX LEIIAX.

KiroueBble cJI0Ba: KOTHUTUBHBIM acleKT, KOMMYHHKAaTHBHBIA acHeKT, ydeOHas
TepMuHOrpadusi, OU3HEC-TEPMUH, CJOBapHas CTaThs, ONpEAEICHHE, ayTEHTHYHOE
peueynorpedaeHue.

The Dialectics of the Cognitive and the Communicative Aspects in
Learner-oriented Terminography
Tamara B. Nazarova
Lomonosov Moscow State University

The article shows how the combination of the cognitive and the communicative
aspects within a learner's business dictionary can lead to both one’s better understanding of
the world of business and one's better use of core business terms in spoken and written
business discourse.

Key words: cognitive aspect, communicative aspect, learner-oriented terminography,
business term, dictionary entry, definition, samples of authentic language use.

Ha npoTspkeHnn mpoJoKUTENIbHOTO BPEMEHN OCHOBHAS 3aj1adya yueOHOM
TepMuHOrpadmu 3aKirouajach B COCTaBJICHUU CJIOBapeH, coieprKaux
ONTUMAJIbHBIE TIEPEYHU 3arojIOBOYHBIX TEPMHUHOB, KaXKIBIH U3 KOTOPBIX
CcHAOKaJICSl YETKUM OTPEICICHUEM JIJISl PACKPBITUS Crieln(UKu 0003HAYaeMOT0
UM TIOHSATHS. Y4eOHas HampaBIEHHOCTh CJIOBaps TpeOoBalla MHUHHMH3AIAN
CJIIOBHHMKA, B TO BpeMs KaK COOCTBEHHO TEPMHHOJOTHYECKOE MpEIHA3HAYCHUE
o0ecreunBano JOKHBIN YPOBEHD CIEIUATU3UPOBAHHOCTH UCXOIHBIX MOHSATHN
C y4Y4eTOM HHTEPECOB W TMOTpeOHOCTEH O0O0y4aeMbIX, KOTOPBHIM HAJJIEKAIO
HCITOJIb30BaTh KOHEYHBIN PE3yJbTaT TEPMUHOTPA(QUUSCKUX YCHITUH COCTABHTEIIS
(w1 KOJUTeKTHBA cocTaBuTeliell). IHaue ToBopsi, TEPMHHOIOTHYCCKHAN CIIOBAPD,
no oOueMy NpU3HAHUIO, TPU3BAH peIIaTh MPEeXAEe BCEro KOTHUTHUBHbBIC
npoOsieMbl, TPUOOIIas OIB30BaTENs / TIOJIB30BATENEH K CUCTEME MOHSATUN TOU
WJIM UHOW OTPACIIU 3HAHUS Yepe3 MPEACTABICHHYIO B CIOBAPE TEPMUHOCUCTEMY.

B 90-x rr. mpoumioro cTojaeThsi MHOTMM CTall OYEBUJICH HEKUH, K
COXAJCHUIO, HE BCErIa OCO3HABaeMbIl  JeKcukorpadamMu  Tapagokc
TEPMHUHOJIOTUYECKUX CIIOBApE B IEJIOM M Y4YEOHBIX TEPMHUHOJIOTHUECKUX
cloBapeii B~ YAaCTHOCTH:  ONOpHAs  KOTHUTHUBHAS  COCTABJISIOMIAS
TepMuH + JeUHHIMA HECOMHEHHO CIIPABISETCS C PEIICHHEM IPOOIEMBI
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NOHMMaHUs, HO B cyrybo peuentuBHOM IaHe (receptive skills), Tak kak
OKa3bIBAETCS OTOPBAHHON OT COOCTBEHHO KOMMYHUKAaTMBHON COCTaBJISIOLIEH
(productive skills), nmpu3BaHHOI CBSI3bIBaTH TEPMHUHOCUCTEMY C MPOIECCOM
COJEPKATENBHOTO PEUEHpPOU3BOICTBA, a 3HAYUT PACKPhIBaTh OCOOEHHOCTU
pealbHOro OBITOBaHMS TOW WIM WHOW TEPMHUHOJOTHYECKON €IUHUIBI B
IIPOM3BEICHUAX YCTHOM W  IHMCBMEHHOW pE€YM  PA3HOW  KAHPOBOU
HAlpaBJICHHOCTH B MPO(PECCHOHAIBHOM  OOIIEHWHM  CHEIUATUCTOB.
[lenecooOpa3HOCTh  IJIAHOMEPHOTO  COBMEILEHHUS ~ KOTHUTHBHOTO U
KOMMYHUKATUBHOTO aCTIEKTOB B y4eOHOM TEPMHUHOJIOTMYECKOM CJoBape ObLia
000OCHOBaHa B MpOIEcce pa3pabOTKU W TMOATOTOBKMU TIEPBOTO M3JIaHUS aHIIIO-
PYCCKOTO TOJIKOBOTO CJIOBapsl OOIIEyNmOTPeOUTEIbHON OW3HEC-TEPMHUHOIOTHH
[1].

Tunmunast cnoBapHasi CTaThs ATOTO YYEOHOTO M3MaHUST YHU(PHUIIMPOBAHA
CKBO3HBIM 00pa3oM U BKJIIOYAET 5 AJE€MEHTOB: aHIVIOS3BIYHBIM 3arojIOBOYHbBIN
TEPMHUH, €0 AHIVIOA3BIYHOE OIpPEAENIEHNUE, PYCCKOSI3bIUHOE COOTBETCTBHUE (WM
COOTBETCTBHSI), PYCCKOSI3BIYHOE TOJIKOBAaHUE, AyTEHTUYHBIE CIOBOCOYETAHUS U
dpassl. [IpuBenem nokasarenbHyo cioBapHyto ctateio [1. C. 39]:

customer

a buyer, esp. a person who buys at a shop or a restaurant, or stays at a

hotel, or has an account with a bank

KJIMEHT, MOKYyIarejb

MOKyIaTeiab TOBapa B Mara3uHe, IIOCETUTENIb pEeCcTopaHa, JIUIIO,

OCTaHAaBIIUBAIOLIEECs B OTEJIE, UMEIOIIee CUET B OaHKE U T. 1.

an important/a regular customer, a steady stream of customers;

a bank/supermarket customer.

B mnpuBeneHHOW CIOBapHOM CTAaThe IPEACTABICHA MOHOCEMAaHTUYHAs
TEPMHUHOJIOTUYECKAs equHuIla. B cinoBHuKax nepsoro [1] u Broporo [2] u3ganuii
€CTh, OJIHAKO, 1 MHOTO3HAuHblE TEPMHUHBI. B MOJOOHBIX ciydasX TOJKOBaHUE
3aroJJOBOYHOrO0 TEPMHHA MO HEOOXOAMMOCTH CTAHOBUTCS 0OJIEe pa3BEPHYTHIM,
OTpakasi JiBa, a MHOTJA U TPHU 3HAYEHUs] TEPMUHOJIOTUYECKON E€IUHMIIBI, YTO B
CBOIO OuYepelb CKa3blBacTCs Ha O0O0ObEME PYCCKOS3BIYHOTO KOMIIOHEHTA
CJIOBApHOM CTAaThU U TOTO (pparMeHTa WILTIOCTPATUBHOMN (pa3eosioruu, KoTopas
3aBepIaeT JAEMOHCTPAIMI0O KOTHUTHBHOM M KOMMYHHMKATHBHOW crienu(puKu
KIIF0OYEBOTO Ou3Hec-TepMuHa. Huxke nmaercs (parMeHT W3 BTOPOTO W3IaHUS
[2. C. 113]:

turnover

the total value of business done during a given period; the rate at which

goods are sold; the rate at which employees leave an organization to be

replaced by others

000poT; 000POT TOBAPHBIX 32MACOB; TEKY4eCTh

o0t 00bEM CHENOK 3a ONpENEIeHHBIM MEPUO; CKOPOCTh peaTu3aluu

TOBapHOM MacChl; CKOPOCTb, C KOTOPOM NPOUCXOAUT CMEHIEMOCTh

COTPYIHUKOB OpPraHU3ALUU
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increase / reduce turnover, an annual turnover of (state the amount);

a fast / high / low / quick / rapid / slow turnover; fast turnover of stock;

export / import turnover;, merchandise turnover, turnover tax, a high

employee turnover.

VY4eOHblll OHW3HEC-CIOBaph OXBAaTWJI U HEKOTOPbIE MPOSBICHUS
TEPMHUHOJIOTHYECKON OMOHHMMHH, IOCIIECIOBATCIIBHO pa3rpaHUYMBas TCPMHUHBI-
OMOHHUMBI M Tpeasarasi JJisg KaKJIOoro U3 HUX CaMOCTOSITENIbHYIO CJIOBAPHYIO
CTaTbl0, HAIPUMED: Promotion Kaxk «IpOABMKEHHE MO CIy>K0e» U promotion Kak
«CTUMynupoBaHue; mnpoaBuwxeHue ToBapa» [l. C. 93]; capacity xak
«MPOU3BOAUTENLHOCTD; MPOMYCKHAsI CIIOCOOHOCTh; MOIIHOCTBY U capacity Kak
«y4acThe B Ka4eCTBE KOTO-TMOO (B KaKOM-JIMOO Ka4ecTBe); JAeeCIOCOOHOCTH)
[1.C. 24].

B nacrosiiiee Bpemsi Beznercsi paboTa MO MOATOTOBKE TPETHErO W3AAHUS
y4eOHOI0 CJoBapsi AHIVIOA3BIYHON OW3HEC-TEPMUHOJIOTMH, KOTOPBIA TaKXe
CJIEyeT MPUHIIAITY COBMEIICHUSI KOTHUTUBHOTO U KOMMYHUKAaTHBHOTO aCIEKTOB
B CJIOBapHOW cTarbe. BmecTe ¢ TeM, CTpyKTypa CJIOBapHOTO THe3a
nperepneBaer u3MeHeHuss [3]. Ilpexnme Bcero ciueayer ckKaszarb O
HEOOXOIMMOCTH OTPAKECHHS B CIIOBApPE KOHIICTITYaJlbHOW COMOAYMHEHHOCTH
TEPMUHOB B paMKax LEJIEBON TEPMUHOCUCTEMBI, YTO TPEOYeT MepPEeKPECTHHIX
CCBUIOK, KOTOPHIM B HOBOM pACIIMPEHHOM W3JIaHUU Y4eOHOro CJoBaps
OTBOJMTCS OTIENbHAsA CTpoka See also mocie MLIIOCTPAaTUBHON (pa3eosiorvu,
HampyMep: B CJIOBAapHOM THE3/Ie TEPMHUHA income CChUIKA PEKOMEHIYET
O3HAKOMHTHCSI C TAaKUMH TEPMHHOJOTHYECKUMH C€IWHHIIAMH, KaK gain, profit,
revenue, gross | net, gross income, net income.

OMHOBPEMEHHO C 3TUM HMMEBIIIHMECS B CIOBHUKAX TMEPBBIX NIByX H3IaHHMA
YaCTOTHBIE CJIOBa OOINEro si3blka (HAMpUMeEp, MIAroiel hire W turn around /
round) OyayT UCKITIOYCHBI B MMOJIH3Yy COOCTBEHHO TEPMUHOJIOTMYECCKUX SIUHUIL C
I1EJIbI0 HE TOJLKO PACIIUPEHUS TIEPEUHS OXBATHIBAEMBIX CIICIIMAIBHBIX MTOHATHH,
HO W JIJIs1 OOJIBIIICH OJHOPOIHOCTH CaMOTO CIIOBHHKA, COACPIKAIIETO B TPETHEM
m3nanun  cBbimie 1200  OusHec-TepMuHOB. (OOyuyaeMble COBPEMEHHOMY
aHIIIMICKOMY S3BIKY JIEJIOBOTO OOIICHUS HAMAYT B CIOBape HE TOJIBKO CTaBIIUE
MIPUBBIYHBIMU TEPMUHBI employee, employer, employment, employability,
personnel, human resources, recruitment, position, post, promotion, job
description, job-sharing, HO 1 HOBbIE TEPMUHOJIOTHYECKUE €ANHUIIBI, HATTPUMED:
noniiekceMublii  TepmMuH  Chief  Human Resources Officer (CHRO) w
KOHCYOCTaHITMOHAJIBHBIA TEepMUH slack, 3HaYe€HUE W COUYETAEMOCTH KOTOPOTO
0e301IM00YHO OTIUYAIOT €ro OT clioBa slack B 00IIEM SI3BIKE.

[IpeoOpa3zoBaHusAM TOABEPTHETCS W WLIIOCTPATUBHAS YacTh CJIOBApHOMN
CTaThM: BO-TIEPBBIX, CYI'y0O S3BIKOBOM MPUHIIUI aI(PaBUTHOTO IMEPEUUCIICHUS
cloBocoyeTaHul (Hampumep, to acquire /| attract | find | get customers)
BBITECHSCTCSI BO3pacCTaroIIeh OpHCHTAINCH Ha  BOCIIPOHU3BE/ICHHE
MBICIUTEJILHBIX ~ TPOILIECCOB,  XapaKTepHbIX  JUIS  TOW  WIW  WHOWU
TEPMUHOJIOTUYECKONU JIEKCeMbl U €€ MPUBBIUHBIX coueTaHuiu (fo find / get /
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have / keep / lose customers); BO-BTOPBIX, C 1IEJbI0O OOBEKTUBHOTO OTPAKCHUS B
y4eOHOM CJIOBape MPUCYIIUX TEPMHUHY 0COOCHHOCTEH MOP(HOCHHTAKCHIECKON U
JIEKCUKO-(Ppa3eoJornyeckoil  coyeraeMocTH OyAeT pacuIMpeH IepevyeHb
PEKOMEHIOBAaHHBIX K YCBOCHHIO CJIOBOCOYECTaHWH. BepHeMcs K clIoBapHOMY
THE3ly TEPMHHA customer, KOTOPBI COMPOBOXKAACTCS, IOMUMO TOJKOBaHUI Ha
aHTJIMICKOM W PYCCKOM SI3bIKax, 0Opa3laMy IJIaHOMEPHO PEOPraHW30BaHHOW U
YIOPSAOYCHHON B KOTHHTHBHOM IUIaHE WJIIIOCTPATUBHON  (hpa3eosoruu.
Kaxmass cTpoka B TIPUBEICHHOM HHXE (parMeHTe COOTBETCTBYET
OTIPENIEIICHHOMY JTally MBICIUTEIHLHOTO TMPOIEecca, XapaKTepHOTO UMEHHO IS
ATOTO KIIFOYEBOTO OU3HEC-TEPMUHA:

to find / get / have / keep / lose customers, to acquire / attract customers,

a big / large customer;

a good / loyal / regular customer;

a demanding / difficult customer;

existing / new customers, existing / future / potential customers,

customer feedback / preferences / satisfaction;

customer management / relations;

customer service, customer services.

[ToaroroBka TpeThero M3AaHUs Y4eOHOTO aHTIIO-PYCCKOTO OM3HEC-CII0Baps
OCHOBBIBACTCSI HAa METOMOJIOTHYCCKUX TOJOXKEHUAX, CPOPMYIUPOBAHHBIX
BEAYIIMMH OTCYCCTBCHHBIMU YYCHBIMU — JICKCHUKOJIOTaMH, JIGKCHKOTpadamu,
TEPMHUHOJIOTaMU ¥ TepMuHOTpadamMu. COBpEMEHHBIN Tall B Pa3BUTHU YICOHOM
TepMuHOTpaduu TpeOyeT OT COCTAaBHTES CJIOBaps HE TOJIBKO CIICIOBAHWS
TPAJUIIMOHHBIM  IIOAXOJaM, MPUHIMIAM W T[pueMaMmM, HO U yd4eTa
crenu(UIESCKUX MOTPEOHOCTEH 00y4aeMbIX, KOTOPBIM B HCITOJIB3YEMBIX HMH
CJIOBapHBIX M3JAAHHMSIX HEOOXOMUMO IIJITAHOMEPHO BHEIPSIEMOE COUYCTaHUE
KOTHUTHBHBIX COCTABJISIONIMX C KOMMYHHUKAaTHBHOW, CHTYyaTHBHOH H, IIHpE,
JMCKYPCUBHOM OPHEHTAIlMEH YCTHOTO W MUCHBMEHHOTO OOIICHHS B ITOOATHLHOM
APKOHOMHUYECKOM U 00pa30BaTEILHOM MTPOCTPAHCTRE.
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